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1. UEJY OCBOEHHA JUCHUILIMHbI

HeagaMH 0CBOSHHS THCHMILTHEBI «HOCTPaHHBIA A3BIK» ABJIAIOTCA:

[OBBIIUEHHE HCXOJHOTO YPOBHS BJIaJeHHMs HHOCTPAHHBIM S3BIKOM, JOCTHTHYTOTO Ha
npeabiayInei cTyneny o0pa3oBaHus;

OCBOcHHE M OTpabOoTKa KOMMYHHKATHBHBIX CTpaTeryii W HpakTHYECKHX HABEIKOB
OOINEHH Ha AHTTHHCKOM s3BIKE B paMKax NOpodeccHOHANBHO-NEeNnoBoM chepbl Oymyimeit
npodeccHH; _

$opMupoBaHHE KOMIICTEHIMH, HEOOXOIUMBIX JJIS HCIIONB30BAHHS aHTTTHACKOIO S35IKA B
Hay4HOH M IpOQeCCHOHANBHOH NeATENBHOCTH, danbHelluiem OOy4eHHH B MarncTparype H
ACHHPAHTYPE K NPOBEACHUS HAYYHBIX HCCIIEROBAHHH B 3a4aHHOM O0NAcTH;

paclidperye Kpyro3opa cTyAEeHTOB, 3HAKOMCTBO ¢ KYNETYPOi, TPAIHLHAME U OOBIYaIMHU
CTpaH H3Y4aeMOTI'0 A3BIKA.

3apaun:

pa3BUTHE HABHIKOB MyOnu4HOl peyn (coobuenne, TOKnazn, THCKYCCHI);

Pa3BHTHE HABBIKOB YTEHHA CIEUHATBHON NHTEPATYPHI C LEIBIO IOy IeHHs HHPOPMALHH;

3HAKOMCTBO C OCHOBaMH pedepHpOBaHM], aHHOTHPOBAHHA H NEpeBOAa NHTEPaTyphl IO
CHEUHATBHOCTH, T.¢. paboTa [0 pa3BHTHIO HABEIKOB CTPYKTYPHPOBAHHS TOJYUEHHOM
HH(OPMALHH;

pa3sBATHE OCHOBHBIX HaBBIKOB IIMCbMa M IOATOTOBKM INyONHMKamMii M BeNCHHS
NepenucKy.

1. MECTO JUCHHUIIJIMHLI B CTPYKTYPE OIIOII

Jucuunmiza «HOCTpaHHEI S3BIK» OTHOCHTCA K 003aTeNIbHOM 9acTH yueOHOTO IL1aHa
nporpammal Oakanaspuara 38.03.06 «Toprosoe zeno».

3. IJTAHUPYEMBIE PE3YJBTATHI O6YUEHUS O JUCITUTLIHHE

[TnanupyeMEle pe3ylbTaThl O0ydeHHA 0 JMCLHILUTHHE, COOTHECEHHBIC ¢ ILIANMPYEMbIMH
pesynsrarami ocBoeHHs OINOIT (koMIeTeHIHAME M HHIHKATOPAMH OCTHXEHHS KOMIIETEHITHIT)

®opMupyeMeIe [Inanupyemsie pe3yabTaThl 00YYeHHs 0 JUCIHILTAHE, Hawmenoanue
KOMIIETEHL M B COOTBETCTBHH ¢ HHIUKATOPOM JOCTHKEHHSA OLIEHOYHOTrO
(xon, KOMIIETEHIIHH CpelcTBa
coAepKaHue Wnnuxatop noctiokenus, PezynbraTel 00ydeHHs o
KOMIIETEHITHH ) KOMIIETEHI{HHU JHCIUIIITHHE
(x00, cooepicarue
UHOUKAMOPA
YK-4  Cnocoben | YK-4.1 3HaTh TecToBEIE BONIPOCH
OCYILECTBNATh 3naeT MUTEPaTyPHYIO - BazoBble NpaBuIa CuTyaumoHHbIe 321a4H
JENOBYEO (hopMy FOCYAapETBeHHOTO | rPAMMATHKH (HA YPOBHE ITpaxruxo-
KOMMYHHKALIMIO B | S3bIK4, OCHOBbI YCTHOH M | MOP(ONIOrHY M CHHTAKCHCa); OPHEHTHPOBaHHOE
YCTHOM U | MACBMEHHOH -6a30Bble HOPMBI 3afaHue
NMUCHMEHHOH KOMMYHHKALHH Ha ynotpebaeHHs IeKCHKH U 3cce
dopmax Ha | HHOCTPaHHOM A3BIKE, (dboHeTHKH. I'pynnoeas auckyccns
rocyIapcTBeHHOM | (QYHKUHOHAIBHBIE CTHIIH Ponesble Hrpel
a3pike Poccuitckoli | poaHoOro A3kIka, Ymern 3auMra Nnpe3eHTalmi
®Denepaumu H | TpeGoBaHHUA K ACTOBOH - YCTAHABIUBATh KoHTponeHEIe paboTel
HHOCTPAHHOM(bIX) | KOMMYHHKZUHH MEKIIMUHOCTHYIO
A3bIKe(ax) KOMMYHHKAUHEO (YCTHYH U
HHCLMEHHYH)) ¢ YYETOM
COLUMOKYNBTYPHBIX H
npodeccHOHANBHBIX
ocoOeHHoCTeH ObIEeHH;
- IOCPEACTBOM A3bIKA,




NpeIMeTHBIX H
COUMOKYILTYPHEIX 3HAHUIA
OpraHuzoBaTh U
ONMTHUMH3HPOBATH TOT WK HHOH
BHI NpodeccHOHATEHO-
JIENOBOTO B3aUMOIEACTBHA.

Bnaagers

- OCHOBaMH YCTHOH H
MHCBMEHHOH KOMMYHHKALMH
Ha3 HHOCTPaHHOM S3BIKE.

YK-4.2

YMeET BBIpEKATL CBOM
MEICTTH Ha
roCyAapcTBEHHOM, POJTHOM
M HHOCTPaHHOM A3LIKE B
CHTYalHH JeNoBoiH
KOMMYHHKaUHH

3naTh

- TpeGOBAHUS K PEYCBOMY H
A3BIKOBOMY OQOPMIEHHIO
YCTHBIX ¥ TTHCbMEHHBIX
BbICKA3bIBAHUH C yYETOM
cnenupUKH HHOS3BIYROH

KYABTYPHI.

Ymers

-3aNIONHATE HOPMYJITAPH U
OaHKK NparMaTHYecKoro
Xapakrepa;

- BECTH 3aIIHCh OCHOBHBIX
MEICTIeH 1 GaKkTOB (K3

4y JUOTEKCTOB M TEKCTOR A1
MTEHHA), 4 TAIGKE 3alHCh
TE3HCOB YCTHOTO
BLICTYTLIEHHMA/TTHCBMEHHOTO
J0oK1a8a o H3y4aeMoi
npoQieMaTHKe;

- NOAJEP/KHBATE KOHTAKTHI IIPH
MIOMOIIH 3NIEKTPOHHOH NOYTH
(nucarb 31EKTPOHHBIE MTHCbMA
JIHYHOTO XapaKTepa);

- OCYLUECTBAATE pednexcuio
cobcTBeHHOH yueGHOH
OEATEIBHOCTH C LENbIO
JIMYHOCTHOTO U
npodecCHOHATIEHOTO
COBEPLUCHCTBOBAHUA,

- opopmnars Curriculum
Vitae/Resume u
CONPOBOJHTENBHOE NTUCHMO,
HeOOXOMHUMBIE TIPH MPHEeMe Ha
paboty,

- BBIMONHATEL MHCBMEHHBIE
NPOEKTHBIE 33JaHHS.

Baaners

- ONBITOM OOLIEHHT Ha
roCYAapCTBEHHOM H
MHOCTPAHHOM S3bIKaX.

Tectopbie BOIPOCH
CHTyalUuCHHBIE 3a1a4H
[TpakTHKO-
OPHEHTHPOBAHHOE
3aJaHHe

Occe

I'pynnoBasa auckyccus
Ponesele Urpel

3aiura npe3eHTalHH
KoutponsHete paboTsl




YK-4.3

BnaneeT HaBBIKAMH
COCTABJCHHUA TEKCTOB Ha
rocyJapCTBEHHOM H
PONHOM A3BIKAX, ONBITOM
NEPEeBOAA, OMBITOM
00LIeHHs Ha
FOCYAApPCTBERHOM H
HHOCTPAHHOM A3BIKAX

3narn

- OCHOBHbIE c11oco0bl paboTsl
Haj A3bIKOBBIM KU PEHEBBIM
MATEPHATIOM.

¥YmeTh

- IOHUMATb OCHOBHOE
CONEPIKAHUE ayTEHTUYHBIX
ryOITHLIHCTHYECKHX U
MparMaTHYeCKyX TEKCTOB
(uadopmaumoHHbix OyKIeTOB,
SpoLLOp/MpoCIeKTOB), HAYYHO-
MOIYTAPHBIX U HAYYHBIX
TEKCTOB, HA0TOB/Beh-caliToR;

- NOHMMATE MYOIHLMCTRYECKHE
(MeqHHHBIE) TEKCTHL, a TAKKE
MMHCHhMA JIMYHOTO H ACJIOBOrO
XapakTtepa.

Baaners

- HaBBIKAMH COCTARJIEHUA
TECKCTOB Ha roCyJapCTBCHHOM H
POOHOM H3bIKAX;

- IPUEMAMU W CTpaTeTUIMH
nepeBoAa.

TecToBBIE BONIPOCEL
CHTyalMOHHBIE 3a1a4H
TIpaxTuko-
OpHEHTUPOBaHHOS
3ajaHue

Jcce

I'pynnoeas  AuCKyccHs
PosieBbie HIphI

3ammuTa npeseHTaIui
KontponeHsie paboThl




4. OFBEM H CTPYKTYPA JTUCHHUILIAHLI

TpynoeMroCTE MACIAILTHHEI COCTARIAET 9 3a4eTHEIX eHHUI, 324 Jaca.

¢dopMa obydenns — ouno-3aovHad (3 r, 6 Mec.)

TemMaTHUeCKHHA L1aH

KonrakTHas pabora

obyJaromuxcs
C Negaroruyeckum o =
g pabOTHHKOM § 5 - =
= § E § § © & g § E‘ E
Ne HanmeHoBaHHe TeM W/HIH 8 5 = 3 3 | K 5 Z == g 8
n/n PasIeNoE/TeM THCLHILIMHEL = 5 | § = 2 £ g & % 8 g £33 ’g
“lg| 5 §E|528¢ =526 3
= T 2| o 2% © = 2 3
S & g8 ¢ g B
B o, Q, = S
£ 18| % S
a 5}
E | R &
I Tema 1. Mog 6uorpadma. JInunne nepearrecToBa
¥ npoteccHOHaNIbHEIE KOHTAKTEI 112 1 36 HO
2 Tema 2. S3pik Kak cpeACTBO nepeaTTecToBa
Me & 1 |34 1 36
SKKYNETYPHOro obimeHus HO
3 Tema 3. Vuupepcurer u peftTynr-
CTYZIEHUECKAS KH3HD 1 |56 2 24 koHTpons Nel
4 Tema 4. I'opon, B KOTOPOM 1 yUyCE 7- nepeaTTecToBA
1 2 36
10 HO
5 Tema 5. Poccus 11- pelTHHT-
1 2 16
14 KOHTpone No2
6 Tema 6. AHIIOSZEIMHBIE CTPAHDY 15- NepeaTTecToRa
1 2 36
16 HO
7 Tema 7. Hctopua u KynsTypa 1 17- 2 20 peiTHHr-
CTPaH H3Y4aeMOTO A3bIKa 18 KOHTpoONb No3
204
H3 HHX
144 .
Bcero 32 1 cemecTp: 12 3a9éT
nepear
TeCToB
aHO
8 Tema 8. Toproece neno =B
COBPEMEHHOM MHpeE 2 |12 1 6
9 Tema 9. MapkeTHHroBste
KOMMYHHUKAUHH 2 |34 2 6
10 | Tema 10. Pexsiama 2 | 5% 2 6 peiiTinr-
KOHTpONb Nel
11 | Tema 11. IpoapwKeHHE NPOAAK 2 1173 1 6
12 | Tema 12. Mexaynaponnas 9
TOPrOBIIA 2 10 P 6
13 | Tema 13. Toprossie onepanuu 11- PEMTHHT-
2 1 6
12 KOHTpO:Ib No2




14 | Tema 14. DnexTpoHuas 13-
KOMMEPIIHS 15 1 6
15 | Tema 15. ®unance u 16- 5 ° peMTHHT-
IKOHOMUKA 18 KOHTpOAb Ne3
Bcero 3a 2 cemecTp: 12 51 skzamen (45)
Hamuune B qucipmnnne KIVKP -
255
H3 HHUX
Hroroe no ancunnanne 24 “::;T Sm:‘::;r’( 45)
TeCToB

aHo




Copepkande NPAKTHYECKAX 3aHATHH N0 THCIUILTAHE

Tema 1. Mos dnorpadus. JIauasie n npodeccHOHRATbLHBIE KOHTAKTBI

Cepsl  uHOs3braHOrO oOmeHms: Making acquaintance. Establishing personal and
professional contacts. CV. Family. Hobbies and interests.

I'paMMaTHKa: CYINECTBHTENHHOE, APTHKIE; IHYHbIE, NPHTSKATENBHBIE YKa3aTeNbHEIE,
BO3BPATHEIE MECTOMMEHHS; CIpsiKeHHe rmarona “to be” B Present Simple; xonctpyxuus there +
to be.

PeueBoit aTHKeT: (OpPMYIEI IPHBETCTBUA, ONAroJapHOCTH, NPOIAHHS, MPHITAlIeHHS,
cornacHs, Hecornacua | T. 4.

Peuepble HABLIKHM: BHABI YTEHHS (CHHTETHYCCKOE), OMATOrMYECKas M MOHOJOIHYECKas
peub B 3aNaHHBIX CHTYallHIX, HANMCAHHE PCIFOMe.

Tema 2. SI3bIK KaK CPeACTBO MEKKYALTYPHOI0 00IMeHHs

Coepsl unossbyHOro obmenns: English as an international language and a means of
cross-cultural communication. Varieties of English. English for professional communication.
How to be a good conversationalist. Golden Rules of Conversation.

I'pammaruxa: MecrouMeHms many/much/few/little; mecrouMeHus some/amy/mo ¥ HX
IPOM3BOAHBIE; IIPEIIOTH BPEMEHH H MECTa; KONHYECTBEHHEIE H IOPSAKOBBHIE YHCIHTENbHEIE;
TIpHiIaratebHOe ¥ Hapedne, CTENeHH CPABHEHH PHIArATE/IbHBIX M HAPEHH.

Peuepoit 9THKET: pasToBOp 110 TENe(OHYy.

Peueprie HABHIKH: BHIOBI YTEHHS (CHHTETHYECKOE, AHANMUTHYECKOE), MEXKYIBTYpHas
KOMMYHHKAIHA B YCTHOH M DHCBMEHHOM (opMe B 321aHHBIX Chepax HHOAZBIMHOTO OOUISHI.

Tema 3. YHHBEPCHTET H CTYACHYCCKAN JKHIHD

Cdepr unoszbraaoro obmmenus: Higher Education in the Russian Federation and abroad.
Vladimir State University. Universities and student life. Higher education and professional
career.

I'pammaruxa: Present Tenses (Simple, Progressive, Perfect, Perfect-Progressive), main types of
questions.

Peuepble HABLIKM: CHHTETHUECKOS M aHAIMTHYeCKOEe UTCHHE TEMaTHYECKHX TEKCTOB;
[IOATOTOBKA 3CCE; MEXKYNbTYpHAs YCTHas KOMMYHHKAIMs B 3aJaHHBIX cdepax HHOSI3BIYHOIO
o0meHns; 3anoaHenre GopM H ONaHKOB I yYacTHS B KYJIBTYPHBIX H NpodecCHOHANBHEBIX
cTyaeHdeckux (opyMax. Bumpl mepenuCKH: ENOBLIE NMUChMA, MHChMA JIMYHOTO XapakTepa,
3NMEKTPOHHOE [THCHMO.

Tema 4. I'opon, B K0OTOPOM 1 y4ych

Céepsr uHOs3BIMHOTO oOmenus: The city of Vladimir: history, sights. Famous people of
Vladimir region.

I'pammaruxa: Past Tenses (Simple, Progressive, Perfect, Perfect-Progressive).

PeueBble HABLIKH: CHHTETHYECKOE H AHANHTHYECKOE UTEHHE TEMAaTH4EeCKHX TEKCTOB;
NOATOTOBKA JCCe, MEKKYIbTYpHAd YCTHAS W NHCHBMEHHAS KOMMYHHKAIMs B 3aJaHHEIX chepax
HHOA3BLMHOTO OBIIEHHS; YCTHRIE U BH3YAILHBIE CIIOCOGH! NPECTaBICHHS HHPOpMaKH (I0KIa,
BHICTYIUICHHE, TPE3CHTAINA); JIMYHAd M JEI0Bas MEPENMCKA, CTPYKTYpa [CNOBOTO ITHCBMA,

JIEKCHKA JEIOBOTO MTHCHEMA.
Tema 5. Poccusn

Coeprl uHOA3EIMHOr0 obmenus: Russia: geographical position, climate, political system.
Cultures and traditions of Russia. Main cities of Russia and their sightseeing.

I'pammaruka: Future Tenses (Simple, Progressive, Perfect, Perfect-Progressive).

Peuepble HABBIKH: AHAIMTHYECKOE UTEHHE TEMAaTHYeCKHX OOMIEHAYYHBIX H
NyGIHLMCTAYECKMX ~TEKCTOB; Mepelada CONEPXAHHs UPOYHTAHHOTO  (IIPOCIYLIAHHOIO)
MATepHaTa HAa AHTJMHCKOM S3BIKE ¢ PasIMYHON CTENEHBIO OOCTOATENBHOCTH. JmCKyccws,



obcyxnenne. JIOKIan H NpPe3eHTalus. TeXHHKA HANHCAHWAA NOKNAIOB; OCTABICHHE TE3HCOB.
TpeGoBaHus K [PE3CHTAITNH.

Tema 6. AHII0SI3bIYHDBIE CTPAHBI

Copeper mrosseranoro oomenna: The UK, The USA, Canada, Avustralia: geography,
political system, capital cities.

I'pammaruxa: The Passive Voice.

Peuepble HABBIKHM: QHAIMTHYECKOE UTEHHE TEMAaTHYeCKMX OOMICHAYydHBIX H
NyGNUIIMCTHYIECKAX TEKCTOB; Iepejada COIEPKaHWS NPOYMTAHHOTO  (IPOCIYIIZHHOIO)
MarepHala HAa AHIJIKACKOM sI3bIKe C Pa3sNHuYHOM cTemeHplo obCcToATENBHOCTH. [lHcKyccnd,
obcyxnenme. Buapl mpesemrtamuii M BeicTymieHu#.  OOyuemme  pedepHpOBAHHIO,
AHHOTHPOBAHHUIO TEKCTOR, CTarel TEKCTOB O0IIeHayIHOH TEMATHKH, HAIIHCAHHE 3CCE.

Tema 7. HcTopHA B KyJAbTYPa CTPAH M3y4aeMOT0 A3bIKA

Coeps! uaosssraroro obmenus: Great Britain and the USA: history, population, cultural
background, traditions and customs.

I'pammarrka: Modal Verbs.

Peuekle HaBBIKH: Iepefaya CONESPXKaHUA MPOHMTAHHOrO (MPOCHYLIAHHOrO) MaTepHana
Ha POJIHOM A3EIKe (IOCTIOBHBIN H pedpepaTBHEIH Nepesoy). 3anonHenne GopMyIspos i O71aHKOB
[IParMATHYeCKOro XapakTepa (PerHCTpalMOHHBIE ONaHKW, TAMOXEHHAs NeKnapauus H T.X.),
HAIIKCAHHUE 3CCE.

Tema 8. Toprosoe nejio B COBPEMERHOM MHpE

Coepol mROs3EMHOrO ob6menns: Profession and professional career. Trade in today’s
world. The history of trade. Internet trading. Online trading. Money.

I'pammaruka: Non-finite forms of the verb.

Peuennic HaBblkh: IpocMoTpoBoe (skimming) ® mouckoBoe (scanning) YTeHHE
TeMATHYEeCKUX OOINEHAYYHLIX © MNYOJMIMCTHYECKHX TEKCTOB; NIyONMYHOE BBICTYILICHHE
(coobIIeH e TEMBL, LIEH | NUIaHA BRICTYILICHHS, yTOYHEHHE, 0OpalleHHe K ayIHTOPHH, BOTIPOCEI
M COMHEHHS, 3aBepIICHHE BEICTYILICHNUS); CO3NaHNME PEKIaMHBIX TEKCTOR, AEN0Bas IEPENUCKa.

Tema 9. MapKeTHHTOBbIe KOMMYHHKAIHH

Cdepsl uHOssbrMHOTO Obmenus: Marketing communications. The Role of marketing
communications. Hard and soft skills for marketing.

Strategies and planning in marketing communications. Advertising. Promotions. Sales.
Personal selling. Branding. Corporate identity, reputation and branding. Campaigning. Online
promotions. Event marketing. Trade fairs. Trade Shows.

I'pammarmka: Infinitive forms and functions.

PeueBbie HABBIKH: NpPOCMOTpoBoe (skimming) ¥ IOHCKOBOE (scanming) YTeHHE
TeMaTHYECKHX OONIEHAYYHRIX M OyONMIHMCTHYECKHX TEKCTOB; IyOIHYHOE BEICTYILUICHHE
(coOBINERNAE TEMBL, LIETH H IaHa BBICTYIUIEHAS, YTOUHEHHE, OOPAIICHHE K ayIHTOPHH, BONPOCEI
¥ COMHCHH#A, 3aBEpUICHHME BBICTYIUICHHS); UTEHHE TEMAaTHYECKHUX HAYYHBIX TEKCTOB;
pedepupoBaHHe/aHHOTHPOBAHHE TEKCTOB NPO(ECCHOHANBHOH HANPABICHHOCTH.

Tema 10. Pexnama

Cepel mHOS3BbIMHOrO obmenus: Product advertisements. Advertising messages and
creative approaches. Advertising tactics.

I'pammarnka: Direct and Indirect Speech.

PeucBple HABLIKH: BeJeHHE IIEperoBopoB, obmenne no Ttenedony; ocobeHHOCTH
TEXHHYECKOTO IEPEBO/a, CO3IaHMIEe PEKITAMHBIX TEKCTOB.



Tema 11. IIpoasmxenne npogax

Ceprl mHOS3BMHOrO obmenus: Sales promotion. Understanding the value of sales
promotions. The role of sales promotion. Sales promotion plans: the objectives.

I'pamMaruka: Infinitive constructions: Complex Object, Complex Subject, Infinitive
construction with preposition “for”.

Peuepbie HABBIKH: BEJCHHE IIEPEroBOpoB, obmenue Io TenedoHy; OCODEHHOCTH
TEXHU4ECKOTO NEPEeBOa, HAMMCAHUE ICCE.

Tema 12. Me:xayHapoaHasi TOProBJs

Codepsl  unoszeranoro obmenns: General characteristics of international trade.
International trade and economic development. International trade theories. National level of
international trade regulations. The international organizations for the international trade
regulation. The European Union’s trade policy.

I'pammaruxa: Infinitive constructions: Complex Object, Complex Subject, Infinitive
construction with preposition “for”.

PeueBrle HABBIKHM: CIIOCOOBI H3JIOXKEHHS cozepkanus npodeccHOHAIRHO 3HAYMMOM
aadopMalK (aHHOTHPOBaHKE, pedepHpoBanne, TE3UCH! TOKIIaNa, Cco0OIIeHAE, IPEe3SHTALNA).

Tema 13. Toprosbie onepanum

Cdeprr nrOs3bIMHOr0 06menns: Trading transactions. Creation transactions. Liquidation.
Net Settlement.

I'pammaruxa: Infinitive constructions: Gerund.

PeueBble HABBIKM: CIIOCOOBI H3IOKEHHS COAEPXaHHS NPOQECCHOHAIBHO 3HAYAMOMH
urdopManyy (aHHOTHPOBaHKE, pedepHpoBanHie, TE3UCH TOKIana, coobImenne, Ipe3eHTalAs).

Tema 14, DIeKTpOHHAS KOMMEPIHSE

Coepsl uHOs3bIMHOTO 06menus: Electronic commerce. History of e-commerce. Market
segments of e-commerce: business-to-business, business-to-consumer, consumer-to-consumer,
and consumer-to-business.

I'pammaruka: Participle I and Participle II.

PedeBhle HABEIKH: CIIOCOOBI M3NOXKEHHS COMAESPKaHHS TIpO(EeCCHOHABHO 3HAYHUMOI
uEpOpPManny (aHHOTHPOBAHHE, pe(epHpPOBAHKE, TE3UCHl NOKNaNa, COOOMmEeHHe, Pe3eHTalE),
TepeBo) NATEHTHOM THTepaTyphl; cobeceoBanue ¢ paboTopaTesneM.

Tema 15. ®HHAHCH] H YJKOHOMHKA

Cdeprl uHOs3bIMHOTO 0oOmenua: Finance and economics. The economics of money,
banking, and financial markets. An overview of the financial systems. Financial markets.
Financial institutions.

I'pammaruka: Revision of Grammar.

Peuepple HaBBIKHM: CIOCOOLI H3IOXKEHHS COIEpKaHHSA NOpoQecCHOHANBHO 3HAYHMOH
vHpOpMAIHH (QHHOTHPOBAHHE, pedEePHPOBAHHE, TE3UCH NOKIa/a, COOOIICHUE, IPEe3eHTalHs),
IIepeBo/] NAaTEHTHOMN JTHTEpaTypEl; cobecenoranue ¢ paboroaarenem.



5. OIEHOYHBIE CPEJICTBA JJIs1 TEKYIIETO KOHTPOJIS YCIEBAEMOCTH,
HPOMEJKYTOUYHOI ATTECTAIAY [0 UTOTAM OCBOEHMS AV CHUILTHHLI
} YYEBHO-METOAWYECKOE OBECIIEYEHHE CAMOCTOSITEJILHOH PABOTBI
CTYJEHTOB

5.1. Texymuii KOATPOJIb YCIIEBAEMOCTH

Texyuii KOHTPOJb YCIEBAEMOCTH II0 ITHCHMILIMHE NPOBOXMTCS B (opMe peHTHHI-
KOHTpONA TpH pa3d B CEMECTp. THMOBBIE TECTOBLIE BOUIPOCHL, IPAKTHKO-OPHEHTHPOBAHHEIE
3aIaHKs IPUBEICHB] HUXKE.

1 cemecTp
PeiiTuur-conTpoans Ne 1

O6cyxaenre omdoil uz tem: 1) Higher education and professional career, 2) The
importance of higher education in the 21 century, 3) Why should we learn foreign languages.

PeliTHHr-KORTpoabL No 2

3aumTa npeseHTammii ool u3 tem: 1) Vladimir State University, 2) Universities and
student life, 3) Higher education and professional career.

PeiiTuar-KoHTPOIL Ne 3

BamuTa npesenTamui no oxmod m3 Tem: 1) The UK (The USA, Canada, Australia):
geography, political system, capital cities; 2) Great Britain: history, population, cultural
background, traditions and customs; 3) Welcome to England (Scotland, Wales, Northern
Ireland).

2 cemecTp
PefiTHHr-KOHTpOJIB Ne 1

I'pammaruueckuii TecT no Teme Direct and Indirect Speech.
3aIuTa Mpe3eHTaldi Mo 0jHOH u3 TeM: 1) Business communications, 2) The role of
business communications in the 21 century, 3) Hard and soft skills in business communications.

PelraHr-KoHTPO.Ib No 2

I'pamMmarudeckuil TecT no Teme Infinitive forms and functions.

3amuta npeseHTaUMi 0o oxHol 3 TeM: 1. The Role of marketing communications in the
21 century. 2. Strategies and planning in marketing communications. 3. Types of Marketing
communications: 4. Corporate identity, reputation and branding. 5. Event marketing. 6.Trade
fairs.

PeliTHHr-KOHTpOJIb Ne 3

I'pammarHueckuit Tect mo teme Infinitive constructions: Complex Object, Complex
Subject, Infinitive construction with preposition “for”.

3amuTa NpeseHTalmi 10 oAHOH u3 TeM: Product advertisements. Advertising messages
and creative approaches. Advertising tactics. Sales promotion. Understanding the value of sales
promotions. The role of sales promotion. Sales promotion plans: the objectives.



3 cemectp
PeiiTuar-koarpois Ne 1

IIscEMeHHBI TEpeBOa TEKCTa MpOGECCHOHANPHOR HANpPaBICHHOCTH ¢ AHITHHCKOTO
A3BIKA HA PYCCKHM.

PefiTHHr-KOHRTPOJIB Ne 2

TNoAaroToBKa peKJIaMHOTO TEKCTa.

3amura mpeseHTanuil 1o ogHoi u3 TeM: General characteristics of international trade.
International trade and economic development. International trade theories. National level
of international trade regulation. The international organizations for the international trade
regulation. The European Union’s trade policy. Trading transactions.

PeiiTuAr-KoHTpOAL Ne 3

I'pamMmarrueckuil TecT no reme Infinitive constructions: Gerund.

3amuTa npejeHTaumit mo ommoil u3 teM: Trading transactions. Creation transactions.
Liquidation. Net Settlement.

MoOHOJIOTHYECKOE BBICKa3biBaHHe mo omHo¥ m3 TeM: Electronic commerce. History
of e-commerce. Market segments of e-commerce: business-to-business, business-to-consumer,
‘consumer-to-consumer, and consumer-to-business.

5.2. llpoMe;KyTO4HAS ATTECTAMA 110 HTOraM OCBOCHES JMCLMILTHHEL (9K3aMeH, 3a4em).
1 cemecTp
Conepixanue 3a4éTa

3ajaHKe MACEMEHHOH YaCTH: JEKCHKO-TPAMMATHYECKHH TECT.

3ajaHHe ycTHOM dacTH: Oecela IO INPOYMTAHHOMY TeKCTy Ha BBRIOOp (BpeMs Ha
HoarotoBky 20 MHHYT), MOJCIMPOBAHHE CHTyalluM 0O OJHOH, H3 MPOUJECHHEIX TeM
(cocTaBleHHE AMATOTHIECKOrO BBICKA3BIBAHMUSA), MPOCIYINMBAHUE TEKCTA (BpeMs 3BydJaHHd 2
MHHYTEI), ¢ MOCHERyIOel Nepefadell MPOCIYIIAHHOTO TEKCTA, WM BRINOIHEHHE TECTa WO
MPOCIYIOaHHOMY TEKCTY. [IpuMepHEIi TEKCT Qs ayqupOoBaHUA
hitps://listenaminute.com/index.html.

KoHTpOnEHEIE BOTIPOCH K 3a4ETY:

1. Speak about your family and friends, there hobbies and interests.

2. You are studying at Vladimir State University and your friend is going to
enter your University. Tell him about the university stricture, its institutes and majors.

3. You are going to continue your education in one of the British

Universities. Speak about the University you’ve chosen.

4 Discuss the systems of higher education in Russia and abroad.

5 Discuss student life in Russia and abroad.

6. Why is higher education important to you personally and professionally?

7. What are the levels of higher education?

8 What is English for professional communication?

9 What is the importance of English for professional purposes?

10. How can English help you in communication?

11.  What is the most visited city in Russia?

12.  Which is the most beautiful city in Russia?

13.  What are some main attractions that can be found in Russia?

14. 'What is Russia famous for?

15. What are some main attractions that can be found in Russia?

16. What are the main geographical features of Russia (Great Britain, The
USA, Canada, Australia)?



17. How did Great Britain benefit from its geography?

18.  Is UK rich in natural resources?

19.  What is the official name of Great Britain?

20. Where is the United Kingdom of Great Britain situated?

21.  What parts does the United Kingdom consist of?

22.  What is the capital of Great Britain (England, Scotland, Wales, Northern
Ireland)?

23.  What is the oldest part of London?

24.  What part of London is the symbol of wealth and culture?

25. What is the official part of London?

26.  What river is the British capital situated on?

27.  What is the symbol of England (Scotland, Wales, Northern Ireland)?

28.  What is the national costume of Scotland?

29.  What is the national instrument of the Scots?

30. What is Edinburgh famous for?

31. What is Wales called?

32.  When do English people celebrate Christmas?

33. What is the traditional Christmas meal in Britain?

34,  When did the Romans land on the British [sles?

35. What tribes invaded Britain in the 5th century?

36. 'Who came to Britain from Denmark and Norway in the 9th century?

37. How many states are in the USA?

38.  What is the population of the USA?

39.  When was America discovered?

40. Who discovered America?

41.  What is the capital of America?

42.  'Who is the president of the USA?

43.  Who was the first President of the USA?

44.  What is the longest river in the USA?

45.  What is the highest mountain in the USA?

46. What is the biggest state in the USA?

47. When was the independence from England declared?

48. Who was the first person to walk on the moon?

2 cemecTp
Conepxanne 3a4éTa

3amaHue MUCBMCHHOM YACTH: OMCHMEHHBIH MEPEBO TEKCTA ¢ aHTIIMHCKOrO Ha pycckui
A3BIK, HAMCAHHME aHHOTALME K pedepaToB IO TEMAM HHIMBHAYATBHBIX IPOSKTOB.
3afaHHe YCTHOM 4YacTH: YTEHHE TEKCTa NPOMeCCHOHANBHOH HANpaBlIeHHOCTH, ¢
W3BJICUCHMEM OnpedenéHHol HHOOpPManHuM, HOArOTOBKAZ H OOCYXKAEHHE [OKIAZOB 110
TIpeATIOKEHHEIM TEMAaM.
KOHTpOIBHBIE BOIPOCH! K 3a4ETY:
1. What is the role of trade?
2. Why is trade so important in today's society?
3. How does trade impact our world?
4. What is the role of marketing communications?
5. What are the different types of marketing communications?
6. How do marketing communications work?
7. Why are marketing skills important?
8. What are hard skills in business communications?
9. What are soft skills in business communications?
10. What is the broad definition of marketing communications?



11. What hard and soft skills do you need to speak the right marketing language and
connect with audiences?

12. What are the goals of marketing?

13. What are the types of marketing?

14. What are the marketing strategies?

15. What are the marketing activities?

16. What are the elements of a marketing plan?

17. What is market research and why is it important?

18. What are the examples of market research?

19. What are the four types of market research?

20. Why are advertisements important?

21. What are the types of advertising?

22. What are the types of product advertising?

23. What are the examples of advertisements?

24. What are the functions of advertising?

25. What are examples of advertising media?

26. What is the job of a product advertisement?

27. What is meaning of campaign in marketing?

28. What are marketing campaign examples?

29. What 1s campaigning in digital marketing?

30. What is a marketing message example?

31. What are the types of marketing campaigns?

32. What is the best marketing strategy?

33. What is the importance of trade fair?

34. What are the types of trade fairs?

35. What is online sales promotion?

36. How should you do online promotions?

37. What does product promotion mean?

38. What are some examples of product promotion?

39. What is the purpose of product promotion?

40. What is the meaning and definition of branding?

41. What are the steps of branding?

42. Why is branding so important?

43. Why is branding important to consumers?

3 cemecTp
CopepxkaHne JK3aMeHa

3amaHEe NHCLMEHHOH 4YacTH: INMCBMEHHBIH NEPEBOA TEKCTa IIPOPEeCCHOHANBHON
HaIpPaBJICHHOCTH ¢ aHTTIHICKOTO Ha pyccKHii A3bIK, 00bEMOM 1200 n.3H.

3anapue YCTHOH dacTH: KparKOe H3JIOKEHHE Ha aHIIHHCKOM A3BIKE TEKCTa
npodeccHoHaNbHOH HanpasneHHocTH (00nEMoM 800-1000 newatHeIX 3Hakos), Oecepa c
OpemoAaBaTeNieM [0 OXHOH K3 OOLIEIrYMaBHTApHBIX TeM, pAaCCMATPHBAEMEIX B TEUEHHE
y4eQHoro rnporuecca B Te4eHHE Kypca 00yHeHH

KoHTpONBHEIE BOIPOCH! K 5K3aMEHY:
What is a professional carcer?
What is a profession vs career?
Why is English the language of trade?
Why is English important in international trade?
Why is English for business Important?
What is domestic trade?
What is international trade?

Nohnk b=



8. Can you think of examples of both types of trade?
9. What factors play a role in both types of trade?
10. Why do people need to trade?

11. What is trade transaction?

12. What is difference between trade and transaction?
13. What do you mean by liquidation?

14. What are the types of liquidation?

15. Is liquidation good or bad?

16. What is e-commerce?

17. What inventions were necessary for e-commerce to emerge?
18. How has electronic commerce changed the way in which we trade?
19. What is the importance of e-commerce?

20. What are the types of e-commerce?

21. What are the main features of e-commerce?

22. What is meant by financial markets?

23. What are examples of financial markets?

24. What financial system means?

25. What are the types of financial systems?

26. What is financial system and its function?

27. What are the 3 parts of the financial system?

28. What is the meaning of financial institutions?

29. What are the types of financial institutions?

30. What is the importance of financial institutions?

5.3. CamocroaTenpyag paéora 00y4ammerocs.
1 cemecTp

Pabota ¢ yd4eOHO-METOAMYECKUMH MOCOOMAMH MpPH HOATOTOBKE K BEHIMOIHEHUIO
NpaKTUYECKUX 3aTaHHH.

YreHHe ¥ DEPEBOJ TEKCTOB [0 TeMaM: «S3bIK Kak CPEICTBO MEXKYJIBTYPHOIO
obmenusa»; «Beiciee obpazosanue B Poccmm u 3a pybewom (BemuxoOpuramum, CIIA)»,

«Poccus, Topol, B KOTOPOM s yuyck» (cM. Tiokanora, H. M. Anrnuiickuii a3pix : yaebnoe nocobue
/ HM. roxanosa. — 2-e u3n., mepepab. u mon. — Mockea : HHOPA-M, 2021. — 314 c. URL:
https://zna.nium.com/catalog/document?id=366977).

IloaroToBKa K ponesoil urpe no TeMe «Higher Education and professional career».

CoCTaBIeHHE FIOCCAPHs 110 YUeOHBIM H HHIWBH/alIbHEIM TEKCTAM, IO TEMaM 3aHATHH.

JlekcHKo-rpaMmaTrueckye ynpaxHeHHa (cM. Tampayk, JI. M. 5D English Grammar in
Charts, Exercises, Film-based Tasks, Texts and Tests — I'pammaTrka aHrIHACKOro #3pIKa @ — Mockea :
UHDPA-M, 2021. — 280 c. URL: https://znanium.com/read?id=350166).

ToaroToBka K KOHTPOJNBHEIM paboTam/TecTHpoBaHH0 (KMIMs  CyECTBHTENBHOE;
Mectoumerns; YiorpeOenue aprukieii; [naromns! to be, to have; Konerpykmasa there + to be;
Cremeny cpaBHeHHs MMEH NpHIAraTelLHBIX M Hapeuuii; Present Tenses, Past Tenses, Future
Tenses).

IToArOTOBKA YCTHOTO MOHOJIOTHYECKOrO BBICKA3BIBAHUA IO TeMaM 3aHATHH (oObeM
BBICKaspIBanus — 15-20 mpeanoxesuH).

IToxroToeka K mpezeHTamuy mo Temam «One of the notable people of Vladimir and
Vladimir region», «One of the architectural monuments of Vladimir or Vladimir region».

PaboTa ¢ TekcTaMH (4TeHMe NOUCKOBOE, H3ydaromee) o TeMam «HCTopusa U KyJibTypa
cTpan m3ydaemoro x3bika (Benuxobpuranns, CIIA) (eM. Tokarosa, H. M. AHrnniickuii S3pIK :
yuebHoe nocobue / H.M. [liokanosa. — 2-e U324, repepa6. u gon. — Mockea : THOPA-M, 2021. — 314
c. URL: https://znanium.com/catalog/document?id=366977).

Tloxrorosxa K poneroi urpe «Travelling across English-speaking countries».



Jlexcuxo-rpamMmaTrdeckue ynpaxHerns (cM. Faapuyk, JI. M. 5D English Grammar in Charts,
Exercises, Film-based Tasks, Texts and Tests — I'paMmaTika aHITHACKOTO A3bIKa : — Mocksa
: UH®PA-M, 2021. — 280 ¢. URL: https://znanium.com/catalog/document?id=366977).

[loaroToBKa K TECTHpOBaHMIO Mo TemaM: Passive Voice; Modal Verbs; Sequence of
Tenses.

CocTapieHHe IOCCapEs IO YIeOHEIM ¥ HHIMBHYILHEIM TEKCTaM, 110 TEME 3aHATHSL.

[TucEMeHHBIE 3aJaHKs 10 HOATOTOBKE K MOHOJIOTHYECKOMY COOOMICHHIO HA AHTTIMHCKOM
sg3BIKe TIO TeMaM: British traditions and customs; Cultural background of the USA.

IToaroToBKa HNOKIANOB Ha TeMy 1) 3HaMEHHTBIE JHYHOCTH AHramu; 2) bpHTaHckue
cumponsy; 3) Jo6po moxamosare B Ulornarmuto (Mpmangmio, VYomec); 4) 3HAMEHHTHIC
Bpuranckue Buabl crnopra; 5) Ilpasauuxy u oOpsasl B CTpaHaX H3y4aeMoro A3bika; 6) Muposbie
IIeEBPbl HCKYCCTBA H KYJIBTYPBL

M3ydeHHe TEeXHMKH HAlHCaHHUs JOKIANOB, NMyONMUYHBIX BRICTYIneHHMH (cM. «Public
Speech (Presentation) = ITy6mranas peus (upesedTtauus): ydebHOE mOCOOHE MO AHITHACKOMY
A3BIKY» [OnexTpoHHBIH pecypc)/ T. H. Koiikora; Bal'y, 2018,
URL:http://e.lib.vlsu.rwbitstream/123456789/7587/1/01783.pdf; «Tumonorus tpyaHocTed npu
06GyueHHH THCHMEHHOM Hay4HOH Peyd Ha aHTIMHCKOM A3BIKE KaK CIICIHANBHOCTH © [0 MeTOAMKE
ofyueHHs MMCHMEHHOro OGOPMIEHHS HAaY4HBIX TEKCTOB Ha aHrmmiickoM ssske]» / JI P.

Axmerosa // Bricruee ofpaszosanue cerogus .— bm. — 2011 — Ne 7 — C. 87-89 —
Bubnuorp.: 6 HazB.).

M3yyeHne pEedYEBOrO ITHKET4, BHJOB IEPENHCKH, CTPYKTYPHl H JIEKCHKHM JIEJIOBOIO
nuceMa (cM. «Jlenoroe obmenue», Koitkosa T.H., Bal'Y, 2020, «KyneTypa peteporo obmenus
Ha aHTIHHACKOM s3bIKe», yyebHoe mocobue, Koiikosa T.W., Bal'Y, 2020, «Learn and Speak
English» yaebroe nmocobue o obyuenuio yctHo# peun, Koiikosa T.U., Bal'Y 2020).

2 cemecTp

Pabota ¢ yueOHO-METONMUECKMMM IOCOOMAMH IIPH NOArOTOBKE K BBIIOJIHEHHIO
IPAKTHYECKUX 3aaHHH.

TTHCBEMEHHEIH IEPEROI TEKCTOR HeOobImoro obbeMa (o 1000 nedaTHRIX 3HAKOB).

HznoxeHHe CONEpXaHWA TEKCTOB OonbImoro oObeMa Ha PYCCKOM H HHOCTPRHHOM
s3blKax (peeprpoBaEHe/IEPECKas).

Cocragnenne Tnoccapus 1o y"-leﬁHBI:M H WEINBHIYAIBHEIM TCKCTaM, 110 TEMaM 3AHITHH.

[THCHMCHHBIE 3alaHHA 110 MIOATOTOBKE K MOHOIOIHYECKOMY COODIIECHHMIO HA aHTTHHCKOM
A3BIKe 0 ONHOH M3 npotecCHOHANPHO OPHEHTHPOBAHHEIX TeM. [loAroroBka MpOEKTOB IO
npodecCHOHABEHO OPHEHTHPOBAHHEBIM TEMaM.

[loxroToBka K poneBoii urpe «YcrpoiictBo Ha pabory» (cMm. «KyneTypa pedeBoro
0BINeHHs Ha aHTHICKOM A3BIKe», yaeOHoe mocobue, Koiikora T.I., Bnl'Y, 2020, «Learn and
Speak English» yueGHoe mocobue mo obydemmio ycrHo# peun, Koiikosa T.H., BalY 2020.
H3ygenne BROOB mepeBoda {cM. «[[paKTHKyM MO NePeBOMY ¢ aHIIMHCKOTO S3BIKA Ha PYCCKMK:
yuye6roe nocobue s Byz08» / B. H. Kpyrnos .— Mocksa : Bricias urkona, 2020 — 279 ¢.:
tabn. — (English : p1s Beiclunx y4eGHBIX 3aBeneHumit) — Bubnumorp.: ¢. 274-279 .— ISBN 5-
06-004966-3.).

3 cemecTp

PaGota c y4e0HO-METONHYECKMMH IOCOOMAMH IIpY IOArOTOBKE K BBIIOJIHECHHIO
TIPaKTHYECKHX 33JaHHH.

JlekcHKO-TpaMMaTHdeckue yipaxueHrs (cM. «English Grammar in Rules and
Exercises», yueOHoe MocobKe 110 TpaMMaTHKe aHMHicKoro s3bika, Marsp T.U. u apyrue, Bal'y
2020).

TloaroToBka K TecTHpopanmIo To Temam: «Types of complex sentences», «Direct and
Indirect Speech», «Infinitive», «Infinitive constructions», «Participle», «Gerund».

CocraBjieHHe TJI0ccapHs 10 YUeOHBIM H WHIMBH/YANBHEIM TEKCTAM, II0 TEMaM 3aHATHE.



[MuchEMEHHBIE 3aJaHKd [0 [IOATOTOBKE K MOHONIOTHYECKOMY COODIICHUIO Ha aHTTTHHCKOM
A3BIKE 10 TEMAaM.

[IrcEMeHHBIH TIepeBo TeKCTOB Hebonsuoro odbema (no 1000 mevaTHBIX 3HAKOB).

UznoxkeHHe COAEPKaHWS TEKCTOB OONBHIOro 00OBEMa HA PYCCKOM H HHOCTPAHHOM
a3pIKax (pedepupopanye/Iepeckas).

CocTasneHHe roccapus no y4eOHbM M HHAMBHIYAILHEIM TEKCTaM, 10 TeEMaM 3aHs THiA.

ITHCEMEHHBIE 3aNaHUs [0 MOATOTOBKE K MOHOIOTHYECKOMY COOOMIEHHIO Ha aHTIIHHCKOM
A3BIKE 110 NPOGECCHOHATEHO OPAEHTHPOBAHHEIM TEMAM.

W3nomende comepikaHus TEKCTOB OONBIIOrO 00BeMa Ha PYCCKOM H HHOCTPAHHOM
A3bIKax (pedepupoBaHue/Iepeckas).

W3sydenue BumoB nepeeoja (cM. «IIpakTHKyM IO HEepeBOMy C AHIIHHCKOTO A3bIKA HA
pycckuid: yueGroe nocobue ms By3os» / B. H. Kpynnos .— Mocksa : Beicas mixona, 2020 .—
279 c. : tabn. — (English : ang BeIcMX y4eOHBIX 3aBeneHuil) .— bubmuorp.: c. 274-279 —
ISBN 5-06-004966-3.).

[ToaroToBKa IPOEKTOR MO MPOdeCCHOHATHEHO OPACHTHPOBAaHHEIM TEMaM.

PaGoTa ¢ TekcTaMu (4reHue IOUCKOBOE, M3ydarolee) no temam: «International trade»;
«International trade and economic development»; «The international organizations for the
international trade regulation».

KOHTpOJIL 32 BBIHOJHEHHEM CAMOCTOATENBHOM p360TI>I CTYIEHTOB OCYUIECTBILICTCA HA
NPAKTHYESCKHX 3aHATHAX.

@oun oueHOYHBIX Marepuanos (®OM) mnd mnpoBedeHHS ATTECTAllME YPOBHA
chOPMHPOBAHHOCTH KOMIIETCHIMH OOYHaromuxcs Mo JUCHOMIUIMHE OQOPMISETCA OTHENBHEIM
JOKYMEHTOM.



6. YAEBHO-METOJUYECKOE K HH®OPMATTHOHHOE OBECITEYEHUE
JACTIILTMHBI

6.1. Kyuroo0ecnedeHEOCTE

HarmMeHOBaHHE JINTEpaTypEL: 4BTOP, HAa3BaHHe, BUI
M3IAHHA, H3AAaTENbCTBO

Log
W3aHHA

KHHUT'OOBECIIEYEHHOCTbD

Hanuuue B 3neKTPOHHOM KaTAIIOre
3bC

OcHoBHaA JATEPATYPA

TMioxanoBa, H. M. AHrnuiickuii A3bik : yueOHOe 2021 https://znanium.com/catalog/docume
nocobue / HM. JrokaHosa. — 2-¢ u3J., nepepad. 4 nt?id=366977

aon. — Mocksa : HHOPA-M, 2021. —314 ¢,

Faapayk, J. M. 5D English Grammar in Charts, 2021 https://znanium.com/read?id=350166
Exercises, Film-based Tasks, Texts and Tests —

I'paMmaTka aHrmiickoro s3eika | — Mocksa :

HH®DPA-M, 2021. — 280 c.

Hoeuxosa, E. H. J[lenoBoii anriuiickuii B 2020 https://www.iprbookshop.ru/50982.h

KOHTEKCTE cospemeHme TeHﬂeHﬂHﬁ pa33HTPl5l
6usHeca / E. H. Hosukoga, E. I, TTamkesny, C. @.
INlerpoea. — Mocksa : Jeno, 2020. — 164 ¢. —
ISBN 978-5-7749-0612-3. — TeKCT : 3MEKTPOHHBIH

// DnextponHo-Gubnuoreunas  cuctema IPR
BOOKS [caifT]. — URL:
https://www.iprbookshop.ru/50982.html (mara

obpamenms: (1.10.2021). — Pexxum pocTyna: Jid
ABTOPH3HP. MONb30BATENEH

tml

JonoaHMTe/ILHANA JATEPATYpA

AHapueHKo, A. C. Business English : yuebHoe 2021 https://znanium.com/catalog/docume
nocobue / A. C. AnapueHko ; KOxnbii nt?id=357404
dbenepaneHblil yHHBEpCHTET. - PocToB-Ha-JIoHY ;

Taranpor.

ManskoBckad, 3. B. JlenoBoii aHTIMHCKHI A3BIK: 2020 https://znanium.com/read?id=343624
ycKOpeHHbIH Kype : yueGHoe nocobue / 3. B.

Manbkosckas. — Mocksa : UHOPA-M, 2020.

Ygpanepuu H. M., Komanaposckaa E. T. 2020 https://znanium.com/read?id=315886

Awurnuitckuit a3pik 8 npodeccun. Toprosoe meno =
English for Trade Industry. — Munck, PHI1O. -99¢.

6.2. IlepaonuyecKHe H3TaHUA

WHocTpaHHbIe S3bIKH B BLICIIEH IIKOJIE.

Journal of Industry, Competition and Trade. From Theory to Policy. URL:

https://www.springer.com/journal/10842.

The Cyber-Journal of Interactive Marketing, an electronic journal. URL: Journal of

Interactive Marketing - Journal — Elsevier.

European Journal of Marketing. URL: European Journal of Marketing | Emerald Insight.

6.3. HarepHeT-pecypchl

https://listenaminute.com/index.htm]
https://learningenglish.voanews.com
http://www.study-english.info
http://www.mystudy.ru
http://www.homeenglish.ny/Grammar.htm
http://www.study.ru/support/handbook
http://www.grammar.sourceword.com




http://www.native-english.ro/grammar

http://www.lingvo.rnw/lingvo

http://www.english-easy.info/listening/

https://miro.com/

https://zoom.us/

3BC «KoncynsTaHT cTyaentan» http://www.studentlibrary.ru/

3BC «IPRbooks» http://www.iprbookshop.ra/

2BC «Znanium» http://www. http://znanium.com/

ABC «bubnuoPoccuxay http://www.bibliorossica.com/

3BC «Yuusepcurerckas oubmuorexa ONLINE» https://biblioctub.ry/

7. MATEPHAJIBHO-TEXHHYECKOE OBECIIEYEHHE JHCIHILIAHBI

Jia peanuzanMu JaHHOM AUCLUIUIMEBL HMMEIOTCA CHEUMAJIbHBIE IIOMEIICHHS OIA
OpPOBEISHH 3aHATHH JICKIHOHHOTO THIA, 38HATHH IPaKTHYECKOTO/TabopaTopHOro THIIA,
KypPCOBOTO IPOCSKTHPOBAHMA (BBHIIOIHEHHS KypPCOBBIX paboT), TPYNNOBBIX YU WHIHBHAYABHBIX
KOHCYJIBTALIMH, TEKYLIEero KOHTPOs ¥ MPOMEXYTOUHOH aTTeCTaliy, & TAXKE IOMEUISHHS 111
CaMOCTOATENbHOK pabOThL: ayIUTOPHH, OCHALIEHHbIE MYJIbTH-MeHa 00OPYI0BAHHEM, KOMIIBIOTEPHBIE
KJIacChi ¢ IOCTYIIOM B HHTEPHET, ayAUTOpHH Oe3 cneluansHOro 0060py I0BaHus.

[epeuenpr MCIOMB3YEMOTO JIHIECH3HOHHOTO NMPOrPAMMHOIO 0OOeCledeHHs: OmakeT MS-
Office, Microsoft Windows, 7-Zip, AcrobatReader; CIIC «Koucyastasr Ilmoc»
(uacTanupopanHsid pecype Bul'Y).

IIpumeyanue
B cooTBercTBHH ¢ HOpMaTI/IBHO-HpaBOBBIMH aKTaMHu I HHBAIWAOB H JIHII C

OTPaHMYEHHBIMH BO3MOXXHOCTSMH 310POBbsS IPH HEOOXONHMMOCTH TECTHPOBAHME MOXKET GLITH
NPOBEJIEHO TONBKO B IMHCHMEHHOM HAM YCTHOH ¢opMe, a Takke MOryT OBITh HCHONB30OBAHBI
Ipyrue MaTepuanbl KOHTPOIA KA4eCTBa 3HAHUH, IPeNyCMOTpeHHble pabodeil mporpamMoii
JUCIHIITHHEL



PaBouyto nporpammy cocTasun

noueHT kadpenapsr UATIK, 0
K.ILH., IOLEHT V%‘/’- O.A. Mopoxosa

(®HO, nonxuocTs, MoanUCs)

Peuenszent

JOIIEHT KadeIphl COIMATTBHO-TYMaHHTAPHBIX JHCIIHILIAH

PAHXuI'C

K.(.H., IOLEHT i A.B. Iloxctpaxoera
(MecTo paboThI, ﬂonmuomjf, ®HO, noanuce)

[Iporpamma paccMoTpeHa U ogo0peHa Ha 3acenanu kadenpsr UATIK

Ilporoxon Ne 7 ot 20.0F .24 roma

3aB. kadenpoi MAIIK ,__@/_\ H.A.ABneera
(®HO, nonxHOCTb, MOANHKCE)

Pabouas nporpamma paccMOTpeHa M 0100peHa Ha 3acelaHHu y4eOHO-METOIUYECKOH KOMUCCHH

nanpasnenus 38.03.06 «Toprosoe nemno»

T[Ipotokon Ne Z or 2 2K .22 rona
Tpencenarens KOMUCCHH:
/sB_ . W 4 /ﬁfW @ M.B.KpacHoga

ity
(_/(CDﬁO, JOJIXKHOCTD, HO,E[I]P‘[C}:)




