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1. OEJH OCBOEHUA JUCHHILTHHBI

LensMp  ocRoeAnA  ancuEmaunbl  «VHOCTpaHHBIH s3blK B ofepe  npodeccuoHanpuol
KOMMYHHKAUHKID SBITIOTCS:
o T[loBbIMICHHE HCXOOHOTO YPORHSN BIHaAcHMA HHOCTPAHHSIM  A3BIKOM, MAOCTHIHYTOIC Ha
npeapayLeil cTyneHu 00pa3oBaHH;
» (OcBocHHE 1 OTPabOTKA KOMMYHHKATHBHEIX CTPATETHH H MPAKTHYECKHX HABBIKOE OOIMEHHI Ha
aHrnuifcKoM A3bIKe B pAMKAX MpodeccHOonanbHO-Tea0B0H cdepe Oyaymeh npogieccitn
» QopMHpOBaHHE XKOMIETCHUMH, HeOOXQAMMEIX U HMCUOALIOBAHHY AHIVIMHACKOIO sA3bika B
HaydHoi # npodeccHOHANRHON AeATeNBHOCTH, NaibHeHuleM o0YYeHHWH B MarucTpaType M
ACHHPANTYPE H NPOBCASHNS HAYYHBIX HCCHEACBAHHIT B 3ananno# odnacTh.
e Paciimpedue kpyro3opa cTYASHTOR, 3HAKOMCTBG ¢ KYABTYpoOi, TPARMLHAMH H 0GLIMAgMH CTpaH
H3y4aeMoTO A3bIKA.
3anaun oGyyeHHA: |
o PaspHTiic HaBeIKOB MyGIHYHOH pedl (cooblieHHe, TOKAAX, AUCKYCCH).
s  PazBHTHE HABLIKOB UTEHHA CTISIHATBHON IHTEPATYPHI C LIENbIO NOIYIeHHA HHOOPMALIH,
*  3HAKOMCTBO ¢ OCHOBaME pedepHpPOBaHHS, AHHOTHPOBAHIA W MEPEBONA JIHTEPATYPHl MO
CHELMANLHOCTH, T.¢. paboTa N0 paiBUTHIO HABBIKOB CTPYKTYPHPOBAHHMA MOMYYeHHOH
uHOpHMATHH i

¢  Pa3BUTHE OCHOBHBIX HABBIKOB NTHCEMA J71A NOATOTOBKM MyONHKALMH W BESHHA NEPEIUCKHL,

2. MECTO JUCHHIIJIMHBI B CTPYKTYPE OI1OII BO
Orcunmnmua «MHOCTpaHHBI  sA3BIK B odiepe  NpoQeccHOHAABHON KOMMYHHKALHH»
peanHiyercsa B paMkax 6a30Boil yacTH ydebroro nnasa. [pepexBH3UTL AHCUMITIHHLL AHCIMIIMAA
OIMHPAETCS HA 3HAHWS NpenMeToB OCHOBHON obpazopaTeNbHoOil NpoTpaMMEl cpemHerc (MofHoro)

ofmiero obpazopanua «HHOCTpaHHBIH A36IK».

3. TNIAHHPYEMBIE PE3YJLTATEI OBYYEHHA (HCIHIATLTHHDbI
InaHupyeMbie  pPe3ylnbTaThi OOYUEHHSA JHCHHTNIMHBL, COOTHECEHHBIE C MMEAHHPYEMBIMH

pesynbTatamu ocsoeHns (11011

YpopeHb [Ltanupyemple pe3ynbTaTh 00YUEHHA NO JHCLUIIHHE

Kon opmupyembrx P by pesy o Avel

KOMIETEHLH QCBOCHHA XKapaKTePH3YIOIIHe 3Tamsl GOPMHPOBAHMI KOMOCTEHIHIT

KOMIGTCHIIMH {IoKazare/l OCBOSHHA KOMIETCHLHN)
) 2 J

OK-5 cnocobHocTh K 3uants
KOMMYHHKALHH B Yacmuunoe | —Ga3oBble NpaBuaa rpaMMaTHKH (Ha ypoBHE MOPOIOTHE
YCTHOH W nHCBMeHHOM H CHHTaKCHCa);
$OpMax Ha PYCCKOM M




HMHOCTPAHHOM  S3BIKAX
A7 pelleHHs  3aaad
MEMIHUHOCTHOMO M
MEKKYALTYPHOTO
B3AHMOIEHCTBHS.

— Ga30BLle HOPMB! YNOTPeOIeHAA ICKCHKN U (DOHETHKH;

—TpefloBaHHA ¥ peUYeBOMY H S3BIKOBOMY O(BOPMIIEHHIO
YCTHBIX M NHCHMEHHBIX BBICKa3blBaHMI C  y4eToM
cretHPpHKN HHOAILIMHOHA KYJIBTYPEL.

— OCHOBHbIC cntocoOEl paloThl HAT AIBIKOBHIM H PEUERBIM
MaTepHaoM;

—OCHOBHEBIE PeCYPCHl, ¢ MOMOWIBIO KOTOPHIX MOXHO
SQERTHEHO BOCTONHHTE HMEOLIHeCH mpodensr B
A3BIKOBOM obpazosaHul (THIIBI cIOBapen,
CNPaBOYHHKOB, KOMIILHYTEPHBIX ApOrpamMM,
HHpopMauHoHALIX  caiitor  cetw  MHTEPHET,
TEKCTOBLIX PeJaKTOPOB U T.A.);

Ymems

— YCTAHABAHBATE  MEKIHYHOCTHYI0  KOMMYHHKAIIMIO
(YCTHYIO W MHCBMEHHYIO) ¢ YHETOM COUROKYNBTYPHBIX
H iipodeccuonanbtbX ocobeHHoCTSH 0DMEHNS;

— NOCPEACTBOM A35IKA, NpenMETHBIX H
COLHOKYNBTYPHBIX 3HaHME OprafH30BaTL "
OUTHMH3MPOBATE TOT MM MHOH BHA npodeccHORATLHO-
NENOBOro B3aMMOACHCTBI;
~  NOHMMATBE OCHOBHOE COJEPKaHHe AYTEHTHYHBIX

MyOMMUHCTHYECKHX  H  NparMaTHYecKHX  TEeKCTOB

(nHbopMauMOHHBIX  OYKneToB, OpoWOp/MpocnexTos),

HaY4HO-MIONMYIAPHBIX M HAYYHBIX TEKCTOB, OJoros/ed-

CaTOB;,  OETANBHO  MOHAMATh  OyOIMOMCTHYECKHE

(MeouiiHble) TEKCThl, a TaKKe MHCBMA JIHYHOIO K

JeNOBOTrO XapakTepa;

- 32MOMNHATE thopmynaps! H OnaHku

NparMaTHYECKOTO XapakTepa, BECTH 3aMHCh CCHOBHEBIX

mbicaed U GaxkToB (M3 ayAHOTEKCTOB M TEKCTOR JINA

YTEHHs), a4 Takke 3anuck  TEIHCOB  YCTHOTO

BRICTYTIIIEHHA/THCEMEHHOrO  I0KJana N0  H3ydaeMoit

ﬂpOﬁﬂeMaTﬂKC; NOOOCPAHBATE KOHTAKTBL [IPH MMOMOLILH

3MeKTPOHHOH MOYTH  (MHCATE JIEKTPOHHBIC [HCHMA

JIMYHOIO Xapakrepa);

OCYIECTRIATL  peieKcuio  coGeTBeHHOH — ydebHolt

ACATENLHOCTH € LEIbIO JHYHOCTHOTO H

NpothecCHOHANEHOTO COBEPILCHCTBOBAHHS;

- obopmnare  Curriculum  Vitae/Resume #

COMPOBOIHTENLHOE [THCLMO, HEOOXOAMMEIE PH NIPHEME

Ha pa0oTy, BBLIMTOTHATE MHCBMEHHBIE TPOSKTHBIE 3A0AHAA

{ITHCBEMEHHOE odopMneHHe Mpe3euTalni,

HHQOPMALHOHHBIX  OYKNETOB, PEKNAMHEIX JIHCTOBOK,

KOJULaXKeH, MOCTEPOB, CTEHHBIX raseT U T.4.).

Brademe

- CHpOMeZUAMI BOCTPHATHA, aHANH3A, CO3AAHMA YCTHBIX M

MHCbMEHHEBIX TEKCTOR Pa3HbIX THTIOB H XKaHPOB;

- KOMREHCARmIOPHbIAN YMEHWAMY, MOMOTALHWMH NIPEOI0JETh

«chou» B KOMMYHHKALHH, BBIZBAHHLIC OOBEKTHBHEIMH M

CYOBEKTHBHBIMH COLIKOKYIBTYPHBIMU TIPHUMHAMM;

- cmpameuAmy NMPOBCOCHHA COMCGCTABHTES/ILHONO aHANHW3A

(aKTOpPOB KYNBTYPhL PAsNHYHbIX CTPaH;




- Rpuesamy CaAMOCTOATENBHOM paﬁorb{ < A3IBIKOBbIM
MaTepHanoM  {(JIeKCHKOi, TrpammMaTnkoH, ¢odeThkoil} ¢
HCTIONB30BAHKWEM  COpasoyHoii W yuelOHoH  nuveparypbl
(3NeKTPOHHBIE pecyPehl Kak KomnohenT YMID).
IK-19 crocoOHOCTD Yacmuynoe 3naTh:
FOTOBHTE  HayJHO- - METObi cOopa, 06paloTin, aHANKIA H CHCTEMATHIANNH
TeXHIHYECKHE HHGOPMALHH O HARPABACHHIO HCCAENOBAHHS
- NOPAIOK BHIGOPA METOAOB KM CPEACTR PeILSHHA 3a1aY
OTHETEL, HECTENOBAHMS
NPe3eHTALHH, VMerb:
HaytHEIe - B PaMKaX MPOBEACHHUA HAYHHO-HCCIRIOBATENLOKOH
nyGnBKaLng no AEATENLHOCTH OCYIECTBIATD ¢O0p, 06paboTry, aHanus n
CUCTEMATH3ALMED HHPOPMALIMK IO TEME HCCIEAOBAHUS
DEIYALTATAM
Baagers:
BRHIOTHEHHBIX HaBblkaMH cGopa, ofpafoTky, AHATH3A U CHCTEMATH3IALHH
HCcNeAoBaHHH HayyHOH uAdopMaLHK
4. OBBEM H CTPYKTYPA JHCUHILIHHDbI
Tpydoémrocms oncyuntutst cocmasasem 4 3auémunix eounun, 144 vacog
Buael yuebnoit pabotbi,
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information Technology 5 ™~ ?
3 Tema 3. Services Computing | 51 2 & 6 2/33% Peftruur-
KOHTpoAL 2
Tema 4. Business Intelligence ” I T—
4 S 12 3/25% | kontpoan 3
Bcero 3a S cemectp 36 - 8/22% 3aver
Tema 5. Organizational
5 | Informatics and Business 6| % 3/259, | Peitvanr-
. = 12 KOHTpoak 1
Informatics
Tema 6, Differences between N PeiiTar-
6 |Informatics and Information | 6 ) 12 3/25% | wowTposk 2
Systems j |




Peiirnnr-
Tema 7. = KOHTpOJB 3
6 ; o
7 Business Process Modeling o 12 3/25%
Beero 3a 6 ceMectp 36 - 8/22% Jauér
Tema 8. Electronic Business. - PeiiTunr-
8 7 o 6 /339, |KoHTpOAL 1
Tema 9. What is marketing? o
9 |International Marketing 7] =+ 6 3/33%
Temalld, Marketing strategy!
and Marketing Mix w7 o PeiiTunr-
; ) 125%
1o Marketing Structure r~ 12 325% KOHTPOJb 2
Tema 11, Market Research % Peiirynr-
11 7 0 12 3/25% |komrpoan 3
Beero 3a 7 ceMectp 36 - 8/22% |3auer
Temal2, Market Potential o . PeifTHHT-
12 and Forecasting 8 — 6 4 325% KOWTpoab 1
Tema 13, Fundamentals of ~
13 |[Management. Levels of Y 7 4 3/25y;, |PeHTHHT-
Management. g KOHTpOE 2
Temald. Structure  and -
14| Organization of Companies. | 8 | 7 8 3/25% | PeiiTunr-
KROHTPOISH 3
Bceero 3a § cemectp 20 16 | 8/22% |3aver
Hajanuue g aucumnimne KIVKP 1-4 -
3avet,
HTOI'o 110 JHCIHILITHHE 128 16 | 29/20% |3auer, 3auer,
3a4eT

Conepxanie IPpAKTHIECKAX 3aHATAN N0 NHCRRNIHHE
5 cemecTp
Tema 1. Information Technology / HHgopMaUAOHHEBIE TeXHONOHH
1.1 Information Technology
I'pammatika: CHOKHOTIONYHHEHHBIE [P LIOKSHHA
1.2 The need of developing an information strategy by businesses
Pegepofi sturer: odpaniense K ayAHTOPHH, YTOYHEHHE, BOMPOCH H COMHEHH
Tema 2. The Dangers of Information Technology /OnacaocTi npumenenna
HHPOPMALHOHHLIX TeXHOMOrHi

2.1 The Dangers of Information Technology




I'pammaruka: OcobBennocTH ynoTpebleHHS €NMHCTBEHHOTO M MHOKECTBEHHOTO YHCER B

AHIIEFICKOM A3IBIKE

2.1 Difficulties in controlling companies using information
ANTOPHTME COCTABICHHSA aHHOTAIIMY K pedepaTa

Tema 3. Services Computing / YnpapneHveckHue KHGOPMANHOHHBIC CHCTEMBI
3.1 Services Computing
3.2 The difference between service computing and information technology services
Knuiie ana HanvcaHnd aHHOTAUHi M pedepaTos
SanoaHenue GopmM 1 GNAHKOB JANA YYACTHSA B CTYASHYECKHX [IPOrpaMMax; oNlepikal ie KOHTAKTOR
CO CTYOEHTAMH 3a PYGEHOM NPH NMOMOIH 3NeKTPOHHOH MOYTHL
Tema 4. Business Intelligence / busnec anannruka
4.1 Business Intelligence '
4.2 The difference between business intelligence systems and more classical forms of information
gathering
Jlorako-rpaMMaTH4YecKHe NeKCHYeCKAe eIHHHIBL, XapaKTepHble IUIS  HAYYHO-TEXHHYECKoH
JIHTEPATYPEI
6 cemecTp
Tema 5. Organizational Informatics and Business Informatics / Opraumszaunounas
HuopMaTHKA B SH3HeC HHpOPMATHRA

5.1 Organizational Informatics and Business Informatics
5.2 What is an activity system?
I'pammatuka: JIMYHEIE H HeONPENENeHHO-TTHYHBIE IPELTOKEHH
Jloruko-rpaMMAaTHYECKHE  JIGKCHYSCKHE eIHHHLEI, XapaKTepHsle OIS HAYYHO-TEXHHYECKOH
MHTEPATYPHI

Tema 6. Differences between Informatics and Information Systems / Pasanunn mexay

HudopmaTiKoi B HHGOPMALHOHABIMH CHCTEMAMH
6.1 Differences between Informatics and Information Systems
I'pammartuka: Conditional sentences
Buas! npesenrannit U BEICTYILTCHUH
OGey:aeHHe cOGBITHIE MUPOBOIrO 3HAYSHHA (M3 HCTOUHHKOB Mass Media)
Tema 7. Business Process Modeling / Moaeanpoeanme Guznec npoueccon

7.1 Business Process Modeling
I'pammaruka: Paznuynele 3navedus rnaroaa to be ¢ Past Participle

7.2 The purpose of Business Process Modeling



3anonuenne GopMynaspoB M ONAHKOB NPATMATHYECKOTO XapakTepa (peTHCTPalioHHBIE ONAHKH,

TAMOWEHHAS ASKNAPATUA ¥ T.A.}
O6yuyeane  pedepHpoBaHHI, AHHOTHPOBAHUIK  TEKCTOB, CTaTell TEKCTOER  CNEUHAILHOHR

HATTPABJICHHOCTH,

7 cemecTp
Tema §. Electronic Business / JJIEKTpOHHEBIE Je/TOBbi¢ ONMepallH
8.1 Electronic Business.
I'pammatuka: Sequence of Tenses.
PeepuposanHe/aHHOTHPOBAHHE TEKCTOB NPO(ECCHOHANBHOH HATPARICHHOCTH
8.2 Operation of electronic publicity tools
Hoxnan. TexHKka HAMICARHA AOKNAA0B; COCTABMASHAHE TE3HCOB,
ObpaieHHe kK ayIHTOPHHA, YTOYHEHHE, BOTIPOCH] M COMHEHHA, 3aBepIIcHHE BBHICTYTUICHUA
Tema 9. What is marketing? / YUro Takoe MapKkeTHHT?

9.1 What is marketing?
T'pammarika: CtpagaTeasHsle 060poTsl ¢ GOpMAaNbEHRBIM TOLTEXKAIMM © it”
PemaxkTHpoBaHHe TeKCTOB HAYUHOH/MpodeccuoHANEHOM HANpaBAeHHOCTH.
9.2 International Marketing '
Pedepuposanie/aHHOTHPOBAHHE TEKCTOB NPOYECCHORANIBHON HAMPABICHEOCTH

Tema 10. Marketing strategy / CTpaTerns Mapxernara
10.1 Marketing strategy
I'pammatura: Crnocodbl BbIpaKEHHS JOKECTBOBAHHA MPH IIOMOIIH COYETAHHA MOZAIBHBIX
TITaroiioB ¢ HHPWHATHBOM
10.2 Marketing Mix u Marketing Structure
O6yueHne HATTHCAHHIO 3CCe.

Tema. 11 Market Research / Heenegosanne peiuxa

11.1 Market Research
S3bIK KaK CPEeNCTEO ASTOBOTO 00IIEHHA (Je10BOH 3THKET, KOHTAKTEL, BHIHTHBIE KAPTOYKH,
AETI0BBIE MHChMA, J0roBopsl} CTPYKTYpa HEeNGBOTO MUCHMA.
11.2 Market research approaches i

I'pammarnka: Revision of Participte

8 cemectp
Tema 12. Market Potential and Forecasting / PrinounbIfi noTeHuH2A 4 NPOrHOIHPOBANHE

12,1 Market Potential and Forecasting



Texnuka enenns Tened)OHHLIX NEPEroBOPOB, TenedhoOHHLIE IEPErOBOPLL

[2.2 Market testing
I'pammaruxa: Revision of Gerundial constructions

Temal3. Fundamentals of Management / OcHOBRI MenemkMeHTA

13.1 Fundamentals of Management.
I'pammaruka: Revision of Sequence of Tenses,
VYerpolicteo Ha paboty, conposoauTensuoe micemMo, CV.
13.2 Levels of Management

Temald. Structure and Organization of Companies / Crpykrypa u opranusauus womaanuii
14.1 Structure and Organization of Companies
Pegeprposanue/annoTnpoBaHue TEKCTOB IPOQecCHORANBHOM HAMPABICHHOCTH
14.2 Organizations, institutions and companies with employment prospects
I'pammatuka: Revision.of Direct and Indirect Speech.
CobecenoBaline IIpy yoTpeiicTBe Ha paGoTy (BOMPOCE], 3alaBaeMEIE HA coBecenoBAHHH, NOBRACHHE

1 BHEIHNH 00KK, NOCASIYIOWEE ONaronapcTBeHHOS THChMO)

5. OBPA3OBATEJIbHLIE TEXHOJOI'HH
B npenopaBaHdH OHCUMIUIMHEL «lIHOCTpaHHBII 361K B ciepe npodeccHoHaNbHOM
KOMMYHHKAIIHM»  HCTIONB3YIOTCA  pasHooOpazHble  oOpa3oBaTcnpHBIE  TEXHOJNOTHH — KAK
TPaAULIMOHHKIE, TAK W ¢ IPHMEHEHHEM AKTHBHEIX H HHTCPAKTUBHBIX METOAOB 00Y1eHHA.
AKTHBHBIE # MHTEDAKTHBHBIC METOAB! 00YYeHH!
— I'pynmoas muckyccus (Temsl Nol-9);
—  Ponepeie urpoi {TeMpl Ne 2, Ne 4, No 8, Na 9)
— Pa3Bop koHKpeTHBIX cHTyaumii (Tembl Ne 2, No 9)
~  Zawmra npescHTalEi (Temsl Ne 3, Ne 4, Ne 5)

— Koutponeneie pabotsl (TeMpl No 1-9)

- 6. OUEHOYBLIE CPEACTBA JU1S1 TEKYIET'O KOHTPOJIA YCIIEBAEMOCTH,
MPOMEYTOUYHOH ATTECTAIMY IO UTOFAM OCBOEHNA JUCHUIIIHHDI U
YUEBHO-METOTUUYECKOE OBECTIEYEHHE CAMOCTOATEJIBHOU PABOTBHI
CTYAEHTOB

Texyuquii KoHmpoas yeneeaesmocnt (PEATHHT-KOHTPOIL 1, peHTHHI-KOHTPOIE 2, pefiTHAr-

KOHTpOfib 3}
Hpomexncymounas ainmecmayia 10 HI0TaM OCROCHHA QUCLHILIHHE {3auet).



5 CEMECTP

Pefitunr-kourposb Ne 1

NpesenTainia va remy:” Categories of information systems and their characteristics”

Peiivuar-koutposin Ne 2

Hammure scee ¥ npeanowennofl crarse

Peiiriur-konrpoan Ne 3

IlicoMERRELT NePeBO TEKCTa IPOdecCHORANbHOM HANPABNEHHOCTH

COJEPKAHHF, 3AUETA
Jadaitue RUCLMERHON HACME 6K1IOYALM;
ITHCchMEHHBIH epPeROI TEKCTA C AHITIMEACKOrO Ha PYCCKMIL S3bIK
Hanucanne aHHoTammit ¥ pedepaTos o TeMam HHARBHIYANLHLIX IPOSKTOR
Jadanne ycmuou Qacni rIONaem:
Yrenne TekcTa ApoQeccHOHANBHOA HANPABNEHHOCTH HANpPABIEHHOCTH, C W3BIEYEHHEM
onpeaenéHHON iHbopMaLmy

HoaroToska 1 06cyiIeHHE JOKAAIOBR 10 NPELTOKEHHEM TEMaM

Hpumepnste memsr doxnadoe K 3auémy:

1.

2
3
4.
5

From what sources a manager can receive information

Promoting sales through mass media

How business informatics influences the attainment of organizational objectives
The importance of information for company’s success

What is business security and why its importance is increasing

6 CEMECTP

PefiTunr-wouTpons Ne 1

3awwTa npescHTanuy Ha TeMy: The need of developing an information sirategy by businesses

Pelitunr-xoHTpOaL Ne 2

OBcyxaesie oaHol 1 OpeanoxeHnbix TeM: «The link between information and attainment of

organizational success», «IT as a dominant of organizational success»

PeiiTaAr-KouTpOaL Ne 3

3ampTa noknanoB Ha Temy: How developing information echnologies will influence the following

aspects of life: unemployment; tax revenue; crime

COHEPKAHME 3AUETA

1. 3adanne nuceMennol Yacmy srouaem.



[THCBMERHBII MEPEBON TEKCTA C AHITHACKOTO HA PYCCKHil A3BIK

Hanucanye arnoTaimii 1 pedeparos no Temam HHRHBHAYAALHBIX MPOCKTOR

Jaoanne ycmuoil wacmu srouaem:

TeHne TeKCTa CIPAHOBEMYCCKOH — HATIPABNCHMOOTH, C H3BMCYSHHEM OlpenetéHHON

HHPOPMalHy

Hoaroroska w oficyxnenHe OKTAA08 IO IPELTOKSHHBIM TEMAM

IIpumepnste memor doxadee K 3awémy:

1.

I NS

What does organizational informatics involve?

Three types of organizational informatics.

Spheres of usage of data output of the given information systems.

What is business modeling and iis purpose.

What is the difference between modern and traditional technologies of business process

modeling?

7 CEMECTP

Pediranr-kourpoas Ne 1

Mpezentauua va remy:” Methods of market research™

PeiiTunr-xouTponn Ne 2

Hanumnte 3cce k npeanoxkedHod cratee “The main components of marketing mix”

PedTHHr-KoOHTpOAL Ne 3

[TucsMeHHEIH nepeBo TekeTa npodeccHoHANEHO HAaNPaBNeHHOCTH

1

COJAEPKAHHE 3AYETA

3adauue RECEMEHRON $ACME GRAIOUACHT!

TTHCEMERHEN NePeBONT TCKCTA ¢ AHTIHICKOTO HA PYCCKHI AZBIK

Hanucanne anHoTauki ¥ pedieparos 0 TeMaM HHAHBHAYAJILHBIX [IPOSKTOB

2 3adanue yemHOU RaACHE GRAYGEM:

Urtenne Tekcta mnpodeccHoHaIpHOH HAlPaBIeHHOCTH  HAIpPABACHHOCTH, ¢ M3BJICHCHHEM

onpenenéHHON HHPOPMALIHH

ITonroroega H OﬁCY}KHEHﬂe NOKNAZ0R N0 IIPEANOKCHHBIM TEMAM

Hpumepnate memst 00KIA008 K JAUEMY:

[

v W

Capabilities of E-business methods

Methods of increasing revenue streams via E-commerce
Promoting sales through mass media

What are the activities of marketing department

What information you need before the developing a new product



8 CEMECTP

Pelitunr-konTpoas Ne 1
Honroroska npoexra: Analyzing style of management

Pefirunr-kourponn Ne 2
Postenas urpa ia remy: «Differences between sales and forecasty»

PeiTunr-xenrpo/s Ne 3
Hoaroroka npoexra: Developing an organizational structure

COJEPKAHHUE 3K3IAMEHA
1 3a0arNE RUCLMEHROI MUCIN GRAIGHALI:
. IiceMennpii nepeBoa TexcTa NMPOYECCHOHANBHON HANPABIEHHOCTH ¢ AHTMHMCKOTO Ha
PYCCKHM #3b1K, 00BéMOM 1200 n.3H.
2 3adanue yemuoli vacmn sitouaent:
. Kparkoe nanoxenrie Ha aHrnuiickoM s3biKe TeKcTa NpodeccHOHANBHON HARPABNEHHOCTH
(06néMoM 800-1000 revaTHEIX 3HAKOR)
. 3amMTa Npe3eHTaLNH NO ORHOMH U3 TPSATOKEHHBIX TEM
BHIBI CAMOCTOSAITEJIBHOH PABOTHI CTYJEHTOB
(Temnr 12-14)

. PaGora ¢ yueOHo-MeTOAMYECKMMH NOCOCHAMM Mpk  HOATOTOBKE K  BBIIONHEHHIO
NpaKTHIECKHX 3aMaHuil;
e  PaboTa c TekcTamu (4TeHME MOHCKOBOE, Hayuamniee) mo Temam: «Market potential and

forecastingn; «Fundamentals of managements;”Structure and organization of companies™
«Jlexcuxo-rpamMmaruyeckue ynpakuenus {cM. «English Grammar in Rules and Exercises»,
yueOHoe TiocoGMe Mo TpaMMaTHKe aHrmuiickoro aseika, Marap T.H. u gpyrue, Bal'y 2016);
«busdec uupopMatura», yyebHoe nocodue, Epmonaesa JIJ.., Bal'y, 2014, «CospemMeHHEIe
BusHec TexHOMorHH», Epmonaesa J1J.., Bal'Y, 2019)

. TToAroToBKa K KOHTPOJBHBIM paGoTam/TecTHpopatnio no Temam: «Direct and Indirect
Speech», «Infinitive & infinitive constructions», «Gerund», «Participles;

. CocTapaeHHe TIOCCapHA 10 yueOHbIM ¥ HHAMBHIYaIbHEIM TEKCTAM, 10 TEMAM 33HATHIL;

. [4cEMEHHEIE 33aHHA [0 NOATOTOBKE K MOHOIOTHUECKOMY COOOHICHHK) HA aH[IHACKOM
azbike no Temam: « The factors influencing the sale of a future producty; «What activities must be
carvied out before developing a marketing plany; « The main roles of a manager»; "The factors

influencing the structure of the company”; “The main qualities necessary to be a successful

manager”.
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