
AHHOTATII,TTT r( PAEoqEIi IPOTPAM ApICqnfIJII,II{bI
nu ,fl3bIK

I . IIEJII4 OCBOEHVIfl IVICLII4IIII,IHbT

npeAbrAyuefi cryneHn o6pa:onauur;

flBIq}OTC'I:

t3btKoM, AOCTHfHyTOfo

o6qeunr ua
aHuuficxorvr 13brKe B paMKax npoQeccuouaJrbHo-AeJronofi c$epe: geii npo$eccrau. (DoplnrpoBaHue KoMl rereHrlr,ffi, ueo6xcl4r,rMbrx ,ul.q uc 3oBaHr4rI asmnfrcxoro r3btKa
uayvuofr z upoQeccuoualtsofi AerreJrr,HocrLr) aclnpaHType 14 rr I{ayqHbtx Hcc,'teAoBat{Ht
:aAaHHoft o6laclu.

. PacruupeHpre Kpyro3opa cryAeHToB, 3HaKoMcrBo c KyJtb, , TpaAilr-lutMfi a o6urqaqN,tlt crpaH
il3yqaeMofo t3btKa.

2. MECTO AI4CUI,IIIJTI,IHbI B CTpyKTypE Ofto
,{ncqunrnHa <PersfoBoprHrrfi uHocrpaHHrrft _s3brK) s rc 6asosofi .{acrr4 yue6uoro

nJraHa Ar,rcrlu[ny{H no nu6opy.
llpepennu:urbr Ar4crlunJrnHtr : <I4nocrpauHrrfi .fl 3brK)).
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3. KOMTIETEHUI4I4 rfnvrlqlorllErocq, .popMr4plyEMbrE B pE3yJrbrATE
o c B oEHvIfl 

^IdCLt[kr 

rI JrI4 HbIt.fr Ay rw Lt\y Lr rJ rlt.tlbl
B pe3ynbrare rj3yqeHur AltcuurrJl14[rbr cryAe
KOMNETEHUUflMH:

o YK-4 Cnoco6es ocyxlecrBlrrb AeJtoByro KoM
focyAapcrBeHHoM r3brKe Poccuficxofi Oe4epa
rrpoBoAr,ITb HayqHo-r{ccJreAoBaTeJrbcKHe 14 Onb
pa3AeJraM Tet\4tr,

. yK-6 Cnoco6eH ynpaBnrrb cBot4M BpeMeH
caMopas BHTt4 [ Ha ocr{o Be n puH uH rron o6pa:oaaH

. flK-5 Cnoco6eH npoBoAlirb HayqHo-HccJreAoB
rro oTAeJtbHbtrM pa3AenaM TeMbr

4. coAEP,)KAHtrrE Ar{CqUlJrr4Hbr
Terr,ra L Types of'communication / Bu4u KoMMyHHKauHLT
Teva 2. Businer;s interaction and comrnunication. Business et
o6u1euue. feloeoft 3TnKer
Ten,a 3.writing b,usiness communication / flucsrr,teHHafl aeJroBat

5. BI4A ATTECT"A!,IVfiI- saqe.r

6. KOJII4TIECTBO 3AIIETHLtrX EAI4HI4U - 3
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